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ABSTRAKSI 
 
Pengantar  karya  Tugas  Akhir  ini  berjudul  “Perancangan Website Direktori Coffee Shop di 
Surakarta”. Adapun permasalahan yang dikaji adalah : (1) Bagaimana perancangan website 
direktori coffee shop di Kota Surakarta yang menarik dan komunikatif? (2) Bagaimana media 
pendukung untuk perancangan website direktori coffee shop di Kota Surakarta?. Kopi sudah 
dinikmati di Kota Surakarta sejak lama. Sebelum coffee shop banyak bermunculan, dikenal toko 
kopi Podjok di Pasar Gede yang telah berdiri sejak tahun 1945. Sampai sekarang, diperkirakan 
terdapat sekitar tiga puluh coffee shop di Kota Surakarta dengan berbagai konsep yang menarik. 
Informasi mengenai coffee shop di Surakarta dapat ditemukan dalam mesin pencari, seperti 
Google, yang akan menghubungkan dengan media sosial masing-masing coffee shop. 
Seandainya informasi terkait berbagai coffe shop yang ada di kota Surakarta tersaji dalam satu 
website direktori coffe shop tentu akan lebih memudahkan para pecinta kopi yang ingin 
menikmati kopi di Surakarta.  
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ABSTRACT 
 
The  introduction  of  this  Final  Project  is  entitled “Designing Coffee Shop Directory Website 
in Surakarta. The  problems  examined  are : (1) How to design a communicative and attractive 
coffee shop directory website? (2) How to design collateral materials for coffee shop directory 
website?. Coffee has been enjoyed in Surakarta since long time ago. Previous to many coffee 
shop established, in 1945, there was a coffee shop called Toko Kopi Podjok located in Pasar 
Gede. So far, estimated there are about thirty coffee shops in the city of Surakarta with various 
interesting concepts. The informations about coffee shops in Surakarta can be found in search 
engine, such as Google, linked with each coffee shop’s social media. Suppose those 
informations, presented in a directory website, surely will be facilitate the coffee lovers.  
 
 
                                                 
4
 The student of Visual Communication Design Faculty of Fine Art and Design Sebelas  
Maret University 
 
5
 Guide Lecture I  
6
 Guide Lecture II 
DAFTAR ISI 
 
Lembar Persetujuan ............................................................................................................ i 
Pengesahan  .......................................................................................................................... ii 
Pernyataan  ........................................................................................................................... iii 
Persembahan  ....................................................................................................................... iv 
Halaman Motto  ................................................................................................................... v 
Kata Pengantar .................................................................................................................... vi 
Abstraksi  .............................................................................................................................. vii 
Abstract  ................................................................................................................................ viii 
 
 
BAB I PENDAHULUAN 
A. Latar Belakang Masalah  ........................................................................................... 1 
B. Rumusan Masalah ...................................................................................................... 2 
C. Tujuan Perancangan  .................................................................................................. 2 
D. Manfaat Perancangan ................................................................................................. 3 
E. Kerangka Pikir  .......................................................................................................... 3 
F. Metode Penelitian  ..................................................................................................... 3 
BAB II KAJIAN TEORI 
A. Perancangan  .............................................................................................................. 8 
1. Garis  .................................................................................................................... 9 
2. Bidang  ................................................................................................................. 10 
3. Ruang  .................................................................................................................. 10 
4. Tekstur  ................................................................................................................ 10 
5. Warna  .................................................................................................................. 10 
6. Ukuran ................................................................................................................. 11 
B. Website  ..................................................................................................................... 11 
1. Pengertian  ........................................................................................................... 11 
2. Sejarah ................................................................................................................. 11 
3. Cara Kerja  ........................................................................................................... 12 
4. Menghubungkan ke Internet  ............................................................................... 13 
5. Web Browser ....................................................................................................... 14 
6. Jenis Website  ...................................................................................................... 18 
C. Direktori  .................................................................................................................... 22 
1. Pengertian  ........................................................................................................... 22 
D. Kopi ........................................................................................................................... 24 
1. Kopi ..................................................................................................................... 24 
2. Klasifikasi Ilmiah Tanaman Kopi  ....................................................................... 25 
3. Sejarah Kopi ........................................................................................................ 26 
4. Penghasil Kopi di Dunia  ..................................................................................... 28 
5. Kopi di Indonesia  ................................................................................................ 28 
6. Fair Trade Coffee  ................................................................................................ 30 
7. Minuman Hasil Olahan Biji Kopi  ....................................................................... 31 
a. Espresso  ........................................................................................................ 31 
b. Long Black  .................................................................................................... 32 
c. Americano  ..................................................................................................... 33 
d. Cappuccino  ................................................................................................... 33 
e. Latte  .............................................................................................................. 34 
f. Flat White ...................................................................................................... 35 
g. Guillermo  ...................................................................................................... 36 
h. Manual Brew  ................................................................................................. 37 
E. Coffee Shop  .............................................................................................................. 38 
1. Pengertian Coffee Shop  ...................................................................................... 38 
2. Sejarah Coffee Shop  ........................................................................................... 38 
3. Perkembangan Coffee Shop di Era Modern  ....................................................... 40 
a. First Wave Coffee  ......................................................................................... 40 
b. Second Wave Coffee  ..................................................................................... 41 
c. Third Wave Coffee  ....................................................................................... 43 
BAB III IDENTIFIKASI DATA 
A. Identifikasi Objek ...................................................................................................... 45 
1. Aspek Fisik Kota Surakarta  ................................................................................ 45 
2. Coffee Shop di Kota Surakarta  ........................................................................... 45 
B. Target  ........................................................................................................................ 47 
1. Target Market  ...................................................................................................... 47 
2. Target Audiene .................................................................................................... 48 
C. Komparasi  ................................................................................................................. 48 
1. Manual  ................................................................................................................ 48 
2. NYC The Guide  .................................................................................................. 50 
D. Analisis SWOT  ......................................................................................................... 53 
BAB IV KONSEP PERANCANGAN 
A. Metode Peracangan  ................................................................................................... 54 
B. Konsep Kreatif  .......................................................................................................... 56 
1. Unique Selling Point  ........................................................................................... 56 
2. Positioning  .......................................................................................................... 57 
3. Tujuan Kreatif  ..................................................................................................... 57 
4. Strategi Kreatif  .................................................................................................... 57 
C. Standar Visual  ........................................................................................................... 58 
1. Website  ............................................................................................................... 58 
a. Strategi Visual Verbal  ................................................................................... 58 
1) Domain  .................................................................................................... 58 
2) Tagline  .................................................................................................... 58 
3) Kategori ................................................................................................... 59 
b. Strategi Visual Non-Verbal  ........................................................................... 61 
1) Logo  ........................................................................................................ 61 
2) Layout  ..................................................................................................... 63 
3) Wireframe  ............................................................................................... 64 
4) Tipografi  ................................................................................................. 66 
5) Foto  ......................................................................................................... 67 
6) Video  ....................................................................................................... 68 
D. Media Placement  ....................................................................................................... 69 
1. Website  ............................................................................................................... 69 
2. Media Pendukung  ............................................................................................... 69 
a. Poster ............................................................................................................. 69 
b. Instagram ....................................................................................................... 69 
c. Halaman Facebook ........................................................................................ 69 
d. Iklan YouTube dan Instagram  ...................................................................... 70 
e. X-Banner  ....................................................................................................... 70 
E. Prediksi Biaya  ........................................................................................................... 70 
BAB V PENGANTAR KARYA  
A. Media Utama 
1. Website Direktori Coffee Shop di Kota Surakarta  ............................................. 72 
a. Halaman Home  ............................................................................................. 72 
b. Halaman Kategori  ......................................................................................... 74 
c. Halaman Coffe Shop  ..................................................................................... 77 
d. Halaman Direktori  ........................................................................................ 78 
e. Halaman Daftar Artikel  ................................................................................. 79 
f. Halaman Artikel  ............................................................................................ 80 
g. Halaman About  ............................................................................................. 81 
B. Media Pendukung  ..................................................................................................... 82 
1. Poster ................................................................................................................... 82 
2. Media Sosial ........................................................................................................ 83 
a. Instagram ....................................................................................................... 83 
b. Facebook  ....................................................................................................... 84 
3. Iklan Instagram dan Youtube  .............................................................................. 87 
4. X-Banner  ............................................................................................................. 88 
BAB VI PENUTUP 
Kesimpulan  .....................................................................................................................  89 
Saran  ............................................................................................................................... 89 
 
DAFTAR PUSTAKA  .................................................................................................... 91 
LAMPIRAN  ................................................................................................................... 92 
